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Designguide

På de følgende sider vises retningslinjer og  
eksempler på, hvordan de grafiske elementer  
i Semco Maritimes identitet skal benyttes. 

Guiden er en vejledning til ensretning af  
identiteten på alle kommunikationsflader.

Design  
guide



Design guide

The following pages show guidelines and  
examples of how to use the graphic elements  
of the Semco Maritime identity.

The design guide is an instruction on how to  
align the Semco Maritime identity at all com- 
munication levels.
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Our logo is the key building block of our identity,  
the primary visual element that identifies  
Semco Maritime.

The logo is used on all communications materials 
and consists of an oval and company name that 
can only be used together - not separately.

Find and download our logo here:  
www.semcomaritime.com/press

Respect area - clear space
To ensure that our logo is always easily identi- 
fiable, no other graphics or text should encroach 
into the clear space.

The Semco Maritime logo may not be combined 
with any other logo or pictograph to create a  
new logo.

 

Logo colours
Our logo is available in blue, white and black. 

It is used mainly in blue and never in other  
colours than blue, white and black.
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Respect areaSecondary colours - black and white

http://www.semcomaritime.com/press


Logo blue 
CMYK 50 30 0 96  

RGB 2 15 22
Pantone 532C 

Dark blue

CMYK 97 70 46 48
RGB 16 52 71

Pantone 539C
 

The dark blue colour is our primary colour. As a 
supplement to the dark blue colour we have a 
palette of combination colours. Using matching 
shades of colours and intensities always creates 
harmonic combinations.

The logo colour is a secondary colour and re-
sembles the black colour. It is important to keep 
within the colour palette as it helps create reco- 
gnisability.

Use black as an alternative to the logo colour   
The reproduction of colours differs depending  
on chosen material and method of production. 
The colour black is therefore a reasonable alter- 
native to the logo colour, e.g. when printing on 
clothing, merchandise and other "different" 
material. That way, we avoid many differently 
shaded logo colours.

Combination colours:

Light blue

CMYK 61 46 27 01
RGB 92 169 183

Orange

CMYK 17 68 74 0
RGB 200 103 70

Sea-green

CMYK 60 0 41 0
RGB 83 200 174

Grey

CMYK 0 0 0 10
RGB 230 231 232

COLOURS  I  4

Logo colour: Primary colour:



Montserrat Bold

A B C D E F G H I J K L M N O P Q R S T U V X Y Z Æ Ø Å
a b c d e f g h i j k l m n o p q r s t u v x y z æ ø å
1  2  3  4  5  6  7  8  9  10

Roboto Slab

A B C D E F G H I J K L M N O P Q R S T U V X Y Z Æ Ø Å
a b c d e f g h i j k l m n o p q r s t u v x y z æ ø å
1  2  3  4  5  6  7  8  9  10

CALIBRI

A B C D E F G H I J K L M N O P Q R S T U V X Y Z Æ Ø Å
a b c d e f g h i j k l m n o p q r s t u v x y z æ ø å
1  2  3  4  5  6  7  8  9  10

FONTS  I  5

Fonts used for tasks performed by Marketing  
or business partners:

Heading: Montserrat Bold

Contents heading: Roboto Slab

Body text: Montserrat Light
 
 

Fonts for Microsoft Office
Montserrat and Roboto Slab are not standard 
fonts installed with Microsoft Office and are there-
fore only used by Marketing.

Calibri is used in Microsoft Office and is a standard 
font installed with Microsoft Office. 
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The stripes
There are three graphic versions called »the stripes«: Two with an icon and one without.

The two versions with an icon are used to visualise the two industries: Offshore Wind and Oil & Gas

The version without an icon is used across the industries.

www.semcomaritime.com
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Blue shaded images
The blue shade is a graphic element that creates calmness and recognisability.  
Blue shaded images can be used alone, but also very much with images  
in »common« colours.

Marketing is responsible for applying the blue shade.

www.semcomaritime.com



Icons
Icons can be really good as »eye-catchers« and as navigation aid for your eyes.

The icons are designed by Marketing.

GRAPHIC ELEMENTS  I  8

Pre-arrival

Success of shipyard in a box concept is ensured by 5 key elements:

Define location
We find a suitable quayside and we arrange everything from facilities and  
marine services to logistics and coordination with port authorities.

Project planning 
We assist in creating and aligning the project plan with our client in order to ensure the  
most efficient project execution, which satisfies the schedules and goals set for the project.  
We offer complete front end engineering and planning package for all sizes of projects.

Project management 
We select the most fit project management team for specific project requirements.  
Our experienced project managers ensure smooth project execution, reporting and  
communication with client.

The boxes
The boxes are basically containers, which has been outfitted to contain necessary  
equipment and tools or even various facilities, which is often required during yard stays.

The resources
We utilize Semco Maritime multi-discipline in-house resources or personnel of key  
partners. We utilize local labour whenever possible, to ensure cost efficiency and the  
possibility to mobilize additional local manpower with a short notice.

Onshore

Shipyard in a box - onshore  I  9

Project 
Management  

workflow

Establishing 
project

Planning

Pre-arrival

Arrival

Execution

Departure

Closeout

End of project
experience  
report

   Experience  
transfer

Onshore  
Shipyard in a box

Onshore

8  I  www.semcomaritime.com



Business cards
Our business cards provide necessary and  
clear information about the sender.

Letter paper
When opening Word, you will automatically  
see our letter paper, which is only available  
digitally.

Envelopes
You can choose between A4 and A5  
envelopes with and without window.

LETTER LINE  I  9

Semco Maritime A/S
Esbjerg Brygge 30, 6700 Esbjerg, Denmark  

www.semcomaritime.com

Kasper Thorsø Larsen
Marketing coordinator

 T  +45 7914 7859
 M  +45 5077 2532
 E  ktla@semcomaritime.com 

This business card is produced 100% biodegradable



Our PowerPoint template has clear information 
about the company you are representing.

The template is made in 16:9 format and is set as 
default in PowerPoint.

Ready-made presentations
You can also use one of our ready-made pre- 
sentations, which give an introduction to Semco  
Maritime, Offshore wind and Oil & Gas.

POWERPOINT  I  10

Energy pioneers
Motivated by meeting the growing

global demand for energy
in a safe and sustainable way

Erasing our CO2 footprint
AAmbitious targets and immediate action

2050

Scope 1, 2 and 3 
Own operations 

and beyond

2023

Scope 1 and 2
Aiming at carbon 

neutrality 
in 2023

2030

Neutrality for 
own operations 

in 2030

Immediate action

2021

Ambitious 2023 targets

50/50 revenue split between 
Renewables and Oil & Gas

20% of revenue 
from service activities

Carbon neutrality for 
scope 1 and 2

50%
Renewables

Revenue Revenue

50%
Oil & Gas

20%
Service 

activities

Energy pioneers

Our Oil & Gas
foundation

In the early 1980s 
we became an 
important supplier 
to the oil majors 
and rig operators in 
the North Sea. 
Everything we have 
done since then is 
based on this 
foundation.

First movers 
in offshore wind

Our offshore wind 
adventure starts 
with our role in the 
world’s first large-
scale commercial 
wind farm.

1980 2002 2018 2019 2020 2021 2021 2023

Let’s innovate 
and co-create!

A dedicated innova-
tion team make, 
harvest and develop 
ideas, co-create with 
our customers and 
implement new 
technologies.

First substation 
order in the US

We celebrate our first 
substation order in 
the US: Vineyard 
Wind. Quickly 
followed by 
Mayflower and 
Virginia.

Culzean and 
Tyra Future

Our innovative 
approach, 
experienced staff and 
world-class project 
management skills 
enable us to succeed 
with two complex 
hook-up & 
commissioning 
projects.

Taiwanese 
offshore wind

The order for 2 
substations for Hai 
Long 2 and 3 marks 
our entry into 
Taiwanese offshore 
wind.

Carbon capture 
and storage

Drawing on our oil & 
gas competencies 
and experience we 
provide innovative 
solutions for storage 
and transportation 
of CO2 to depleted 
oil reservoirs in the 
North Sea.

A greener 
future in sight

We are aiming for 
carbon neutrality for 
scope 1 and 2.

Revenue split 50/50 
between Oil & Gas 
and Renewables.



All brochures and leaflets are designed as required and provide a uniform and recognisable structure.

The brochures and leaflets are designed and printed by Marketing.

BROCHURES AND LEAFLETS  I  11

Sustainability report 2021 Exhibition leaflet

It is all about  
people doing  
what they  
do best ...

• We deliver long-term or short-term r 
esources for your projects

• We recruit the right people for the job.

• Our people are trained and experienced  
within the rig, oil and gas and wind markets.

• Youwill benefit from our offshore experience 
and in-house engineers across all  
disciplines.

Experience for your projects

Our in-house experience within oil and gas and 
offshore wind include competences within all 
engineering disciplines, project management, site 
management, offshore construction, commis- 
sioning, O&M, and HSE. 

This is a strong foundation that gives our con- 
sultants and resources an extraordinary possibility 
to also add value to your organisation and your 
projects - from day one!

6  I  Manpower

2   I   Sustainability report 2021

Intro

Contents
Welcome to  
Semco Maritimes
sustainability report  
for 2021.

This report constitutes the 
statutory report on Corporate 
Social Responsibility cf. § 99a 
and 99b of the Danish Finan-
cial Statements Act. This report 
is published once a year along 
with the Annual Report. This 
report also constitutes our 
Communication on Progress 
under the UN Global Compact.

Find out more

ÅRSRAPPORT  
 Vi sikrede stærk økonomisk og  

strategisk fremdrift i 2021

2021

Website
www.semcomaritime.com hosts 
our reports and policies, as well as 
stories of our biggest sustanobility 
achievements.

Annual Report
Our Annual Report focuses  
on our financiel performance. 
It includes information on 
sustainability that os most  
pertinent to investors.

Social media
We share our latest stories on  

social media throughout the year.

Sustainability  online
Stay updated on our  

progress and sustainability  
initiatives on our website:

www.semcomaritime.com/ 
sustainability

Intro .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  3

Decarbonisation . . . . . . . . . . . . .  12

Environmental  
protection .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  20

Safe and responsible  
business.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  29

Overview .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  43

Decarbonisation

Scope 1 and 2 reduction activities

We have set an ambitious target. We want to become carbon neutral in scope 1 and 2 by 2023.  
To meet this objective, we have already initiated several activities, and more will follow during 2022. 

Company cars and fuels
We are converting all company cars from fossil fuel (petrol/diesel) to electric power (hy brid/
electric). This year, we have converted more than 30% of our company cars which has already 
reduced our scope 1 company car emissions by 25%. To support this transition, we have also 
installed 8 new charging stations at Esbjerg Brygge, accommodating capacity for 16 cars. We 
will continue to convert our company cars until they are all 100% electrified.

Green electricity
To support the green energy, we have set up a green 
electricity contract for our headquarters in Esbjerg, 
thereby supporting the green transition of our indus-
try. Furthermore, we are partly powered by the solar 
panels on the roof. Our locations in Norway mainly 
use green electricity as 99% of the power production 
in Norway comes from hydropower, which is a re-
newable energy source. In 2022, we will look further 
into the possibility of converting to green energy at 
our other locations.

Welding gas
In 2022, we will look further into welding 
gas alternatives to investigate how we can 
reduce our emissions during production 
while not compromising on quality.

Heat
Our production facilities in  
Esbjerg use the most heat and 
we are therefore looking into 
ways of optimising the ener-
gy usage in our production 
facilities. A plan for this will be 
presented in 2022.

Sustainability workshops
The first phase of our road 
map included the roll-out of 
our sustainability strategy. All 
managers set up workshops 
to introduce the strategy to 
their teams. Each manager 
was encouraged to use this 
opportunity to brainstorm on 
how to optimise the use of 
resources and reduce carbon 
footprint. 72% of the mana- 
gers conducted a sustainabi- 
lity workshop in 2021 and the 
remaining 28% are planned 
for early 2022. All managers 
will have conducted a work-
shop by the end of Q1 2022.

The Semco Mobile app  
improves your workday!
Page 6 

Your onshore  
contacts 
Page 8

 Offshore  
information 

Integrated
service solution
As an experienced offshore service partner, we are here to safeguard people  
and assets throughout the full lifecycle of offshore wind farms by delivering  
O&M of Balance of Plant.

Having serviced more than 55 offshore wind farms over the years, our customers 
know that they can safely place their assets in our hands. They trust us to under-
stand their complex service needs and they choose an integrated solution because 
they wish to harvest the many positive upsides that comes from handling fewer 
service contracts - such as lower risk, lower cost, and higher availability.

40 years of unmatched offshore experience gives us invaluable insight into our 
customers’ assets and a thorough understanding of their conditions.

Leading the way towards a greener future ...

Energy pioneer  
and world leader
Since the construction of the very first offshore wind farm in Danish waters, Semco 
Maritime has been involved in more than 20 offshore wind farm projects, especially in 
the North Sea region. Current projects include exciting projects for the US and Taiwan.

When entering new markets such as Taiwan and the US, we bring more than 20 years 
of offshore wind experience to share with our customers and partners.

We are proud to make such a significant contribution to the green energy transition 
while helping to shape the offshore wind industry in new and emerging offshore wind 
markets!

Our customers know that when they choose us, they also choose track record,  
experience and reliability!

World-class  
offshore substations
Based on our extensive experience, we have developed ways to  
make sections of the substation into standard proven concepts  
while still meeting the exact needs and expectations of our  
customers. With innovation and sustainability as key driving  
factors, we constantly seek to improve the way we work.

Our competent in-house specialists cover all elements associated  
with connecting the offshore wind farm to the onshore grid  
- from early engineering studies and calculations to EPC offshore  
substation construction projects and O&M of Balance of Plant.

In addition to designing and delivering all necessary electrical  
equipment, we also specialise in telecommunication, firefighting  
systems, manpower and transport solutions.

2003 2007 2007 2008 2009 2010 2012 2013 2013 2014 2016 2016 2016 2018 2019 2022 2022 2023 2024 2024 2025
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Consultants leaflet Mobile brochure

SAFE  
JOB ANALYSIS 

(SJA)

Date:

 

PLAN
What does the task involve?

Tick anything relevant in the plan columns.
Add to the list if necessary.

PTW and/or documented risk  
assesments are MANDATORY prior to  

performing any work listed in the red section

IDENTIFY
What are the hazards?

How could I or others get hurt?
Could I cause damage to equipment?

Could I cause a spillage?
Tick the relevant hazards

CONTROL
What will I do to reduce the risk?
Tick control measures on the list.

Communicate the plan to those we affect,
and those who may affect us.

Go back and reconsider the risk  
of the identified hazards and controls.

Can the task be completed safely?

If in doubt, ask your immediate manager 

Safe Job Analysis leaflet



Roll-ups are used for exhibitions, special events 
and similar. They are based on a standard tem-
plate with dark blue as the dominant colour and 
with a minimum of text.

Standard model: W 85 x H 200 cm  
XL model: W 100 x H 200 cm

ROLL-UPS  I  12

Our  
engineers

- create extraordinary  
solutions for the green  

energy transition.

www.semcomaritime.com

Don’t just  
talk about it ...

make a real difference  
in the green energy  

transition.
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APPLY NOW!



The Semco Maritime website: 
www.semcomaritime.com, is an important  
tool for attracting new customers.

Only Marketing can edit the content of the website.

Link to website: www.semcomaritime.com

WEBSITE  I  13

http://www.semcomaritime.com


You can view and order all our merchandise  
and clothing at the webshop on the intranet. 

Our polo shirt comes in dark blue and black with 
white logo on the left side of the chest.

Special prints can be made on the back of 
the polo shirts (white print only - see example 
above). 

Message and text must always be approved  
by Marketing.

MERCHANDISE AND CLOTHING  I  14

Offshore  
Construction Group

Powered by  
Semco Maritime 



All company vehicles must be clearly branded  
with logo designs and CVR numbers.

LOGO ON COMPANY VEHICLES  I  15



We are here to help you:

Dorte Brink Kielsholm 
Communication Coordinator

Tel. +45 7914 7860 
dobk@semcomaritime.com 

Susanne Broeng Hansen 
Graphic Designer

Tel. +45 7914 9141 
subh@semcomaritime.com  
 
 

Ulla Kamp Knudsen 
Marketing Manager

Tel. +45 7916 6425  
ulkk@semcomaritime.com
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