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Design guide

The following pages show guidelines and
examples of how to use the graphic elements
of the Semco Maritime identity.

The design guide is an instruction on how to
align the Semco Maritime identity at all com-
munication levels.
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Secondary colours - black and white

Our logo is the key building block of our identity,
the primary visual element that identifies
Semco Maritime.

The logo is used on all communications materials
and consists of an oval and company name that

can only be used together - not separately.

Find and download our logo here:

B semco

Respect area

Respect area - clear space

To ensure that our logo is always easily identi-
fiable, no other graphics or text should encroach
into the clear space.

The Semco Maritime logo may not be combined
with any other logo or pictograph to create a
new logo.

Logo colours
Our logo is available in blue, white and black.

It is used mainly in blue and never in other
colours than blue, white and black.


http://www.semcomaritime.com/press
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Logo colour: Primary colour:

Logo blue Dark blue
CMYK 5030096 CMYK 9770 46 48
RGB 21522 RGB 165271
Pantone 532C Pantone 539C

Combination colours:

Sea-green Light blue
CMYK600410 CMYK 6146 27 01
RGB 83200174 RGB 92169183

The dark blue colour is our primary colour. As a
supplement to the dark blue colour we have a
palette of combination colours. Using matching
shades of colours and intensities always creates
harmonic combinations.

The logo colour is a secondary colour and re-
sembles the black colour. It is important to keep
within the colour palette as it helps create reco-
gnisability.

Orange Grey
CMYK 1768740 CMYKO0O0O010
RGB 20010370 RGB 230 231232

Use black as an alternative to the logo colour
The reproduction of colours differs depending
on chosen material and method of production.
The colour black is therefore a reasonable alter-
native to the logo colour, e.g. when printing on
clothing, merchandise and other "different"
material. That way, we avoid many differently
shaded logo colours.
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Montserrat Bold

ABCDEFGHIJKLMNOPQRSTUVXYZ/E¢A
abcdefghijklmnopgrstuvxyzaseoga
12345678910

Roboto Slab

ABCDEFGHIJKLMNOPQRSTUVXYZAEQA
abcdefghijklmnopqrstuvxyzega
12345678910

CALIBRI

ABCDEFGHIJKLMNOPQRSTUVXYZAQPA
abcdefghijklmnopgrstuvxyzega
12345678910

Fonts used for tasks performed by Marketing Fonts for Microsoft Office

or business partners: Montserrat and Roboto Slab are not standard
fonts installed with Microsoft Office and are there-

Heading: Montserrat Bold fore only used by Marketing.

Contents heading: Roboto Slab Calibri is used in Microsoft Office and is a standard

Body text: Montserrat Light font installed with Microsoft Office.



GRAPHIC ELEMENTS | 6

engineers

create extraordinary
solutions for the green

energy transition AususT

& semco

W 0,/ 2
OKTOBER NOVEMBER DECEMBER

mmmmmmmmmmmmmmmmmmm

The stripes
There are three graphic versions called »the stripes«: Two with an icon and one without.

The two versions with an icon are used to visualise the two industries: Offshore Wind and Oil & Gas
The version without an icon is used across the industries.
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Offshore wind Oil & Gas
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Blue shaded images

The blue shade is a graphic element that creates calmness and recognisability.
Blue shaded images can be used alone, but also very much with images

in »common« colours.

Marketing is responsible for applying the blue shade.
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Onshore
Shipyard in a box

Integrated

Project
Management
workflow

Icons
Icons can be really good as »eye-catchers« and as navigation aid for your eyes.

The icons are designed by Marketing.
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Business cards
Our business cards provide necessary and
clear information about the sender.

0 SeEmco

maritime

Letter paper

When opening Word, you will automatically
see our letter paper, which is only available
digitally.

Envelopes
You can choose between A4 and A5
envelopes with and without window.
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Our PowerPoint template has clear information Ready-made presentations
about the company you are representing. You can also use one of our ready-made pre-

sentations, which give an introduction to Semco
The template is made in 16:9 format and is set as Maritime, Offshore wind and Oil & Gas.
default in PowerPoint.
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Safe Job Analysis leaflet Consultants leaflet

Mobile brochure

& semco
Experience for your projects

SAFE
JOB ANALYSIS

~~ Qem e 1
(s3A) il = T et 1 (|4 g e
£ y |

Contents

Welcome to
‘Semco Maritimes

sustainability report
for 2021.

Energy pioneer
and world leader

Sustainability report 2021

All brochures and leaflets are designed as required and provide a uniform and recognisable structure.

The brochures and leaflets are designed and printed by Marketing.

World-class
offshore substations

Exhibition leaflet

Integrated
service solution
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Roll-ups are used for exhibitions, special events
and similar. They are based on a standard tem-
plate with dark blue as the dominant colour and
with a minimum of text.

Standard model: W 85 x H 200 cm
XL model: W 100 x H 200 cm

o semco

maritime

engineers

- create extraordinary
solutions for the green
energy transition.

Wwww.semcomaritime.com

Don't just
talk about it ...

make a real difference
in the green energy
transition.
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& senco Psenco

Welcome to

Semco Maritime Our people is Sustainability

our strength

In Semeo Maritime, dedication is a major Climate change a inability are two of the biggest chiallenges
driving force. We LOVS we do, e of our lime. At Sex e have an important 1ole L play in
are team-players and ys get the , 1. We hiave bility and we have a
job done! Do you want to join us? |

==

You can alsoapply unsolicited, just use the links below

Projects, solutions &
competences

Your introduction to your
new jol

Susta

ity report 2021
Accelerating our efforts

—_—

The Semco Maritime website:
www.semcomaritime.com, is an important P—
tool for attracting new customers. T

Can | develop my career in Semco Maritime?

Only Marketing can edit the content of the website. BT

Link to website: www.semcomaritime.com



http://www.semcomaritime.com
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Offshore
Construction Group

Powered by
Semco Maritime

Py
Hand sanitizer
safe(}
N -~
= w
o T
v sﬂ;
25 To x
You can view and order all our merchandise Our polo shirt comes in dark blue and black with Message and text must always be approved
and clothing at the webshop on the intranet. white logo on the left side of the chest. by Marketing.

Special prints can be made on the back of
the polo shirts (white print only - see example
above).
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All company vehicles must be clearly branded
with logo designs and CVR numbers.
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We are here to help you:

Dorte Brink Kielsholm
Communication Coordinator

Tel. +45 7914 7860
dobk@semcomaritime.com

Susanne Broeng Hansen
Graphic Designer

Tel. +45 7914 9141
subh@semcomaritime.com

Ulla Kamp Knudsen
Marketing Manager

Tel. +45 7916 6425
ulkk@semcomaritime.com
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